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LILI SIDONIO, creator and

muse of her own brand.

%/a C’/J“va/kﬁ///vyy

Molly Bracken's history stretches beyond borders and time, to the Irish
countryside of the 1920s, where sepia photographs of a young woman discovered
by Catherine and Julian Sidonio became a real source of stylistic inspiration for these
two fashion enthusiasts. A unique heritage and history that the brand's two designers
wanted to pass on through collections mixing bohemian and retro chic.

Drawing on their fashion expertise, in 2008 they created Molly Bracken, a
brand dedicated to today's women, with beautiful pieces featuring exclusive prints
and color.

In , they created Mini
Molly, a collection for little girls. Then,
in 2016, a first Lili Sidonio capsule
collection. The muse and designer of
this collection, with its arty pop and
graphic accents, is none other than
their youngest daughter Lili, then aged
14 when she created the eponymous
brand.

and will see the
launch of La Maison Loungewear by
Molly Bracken.

will be a landmark year
with a major launch: Le Bain by Molly
Bracken. A new way of expressing
the strengths of our brands: colors,
exclusive prints, details, light and
subtle materials.

Julian STDONIO - CEO

Catherine SIDONIO - Co-director and artistic director

[ ¥

In , Lili Sidonio enriches
its summer collection with a range of
swimwear featuring the brand's fun,
colorful codes, while Gabrielle presents
a revisited style for the same season,
dedicated to chic-bohemianism and
assertive glamour..

CORPORATE

MOLLY #BRACKEN
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KEY FIGURES

4,600,000 € marketing budget
7,600 points of sale

2 5 O employees

countries

5 continents

4 brands

elolole
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OUR BRANDS

CAPSULES COLLECTIONS

GABRIELLE

Le Sport

par
MOLLY # BRACKEN

WOMEN'S COLLECTION

30 - 40 YEARS OLD

DNA STYLE : BOHEMIAN CHIC
ECO-RESPONSIBLE AND RECYCLED MATERIALS

WOMEN'S COLLECTION
25 - 40 YEARS OLD
DNA STYLE : RETRO BOHEME

WOMAN'S SPORTSWEAR COLLECTION
20 A 40 YEARS OLD
DNA STYLE : SPORTSWEAR

GIRLS COLLECTION
8-16 YEARS OLD
DNA STYLE : BOHEMIAN, GIRLY ROCK

CORPORATE

MOLLY #%#BRACKEN
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KLY DAILES

CORPORATE

CREATION LOGO WINTER 2016 : WINTER 2017 : DEVELOPMENT LAUNCH OF THE LILI SIDONIO
@ OF THE POMPOM (: Y : ) REDESIGNED MOLLY BRACKEN CREATES ~ MOLLY BRACKEN @ OF ACSR PROGRAM, |—| COLLECTION (: Y : ) LAUNCHES ITS
SWEATER, THE CAPSULE COLLECTION CREATES DEDICATED TO SOCIAL LA MAISON SWIMWEAR RANGE
O BRAND'S ﬁ MOLLY BRACKEN  LILI SIDONIO THE PREMIUM BRAND ﬁ AND N BY MOLLY BRACKEN C\]
FLAGSHIP LAUNCHES ITS ENVIRONMENTAL GABRIELLE
PRODUCT ONLINE STORE THE BRAND'S ISSUES PRESENTS HER
O O COMMITMENT TO O O o STYLE
ZERO ANIMAL SPRING-SUMMER
N N MATERIAL @ N N N 2023
@ @ @ @ @ @ @ @ @ L o -
L
X
CREATION CREATION SUMMER 2016 - SUMMER 2017 : MOLLY BRACKEN MOLLY BRACKEN MOLLY BRACKEN <
OF THE OF THE BRAND MOLLY BRACKEN MOLLY BRACKEN CELEBRATES ITS LAUNCHES ITS LAUNCHES 3 o
BRAND MINI MOLLY AND THE FRENCH CREATES THE 10 YEARS NEW NEW @
MOLLY BRACKEN BRAND GABRIELLE BRAND ANNIVERSARY. BTOB RANGES *
« ARMOR LUX » REDESIGN OF THE PLATFORM LE SOIR >
CREATE A LOGOS. LE BAIN o
CAPSULE LE SPORT o
COLLECTION s

! i
Ef o
£ i

Lili Sidonio, Designer and muse of her brand

Lunch on the grass, Molly Bracken - archive

Creation Mini Molly

Molly Bracken Spring/Summer 23 collection
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MOLLY #BRACKEN .

Our Office B0 4 (France, Spain, England and USA )
® 19 out of 7,600 + points

EUROPE

Points of sale

FRANCE
ANDORRA
PORTUGAL
SWITZERLAND
BELGIUM

SPAIN
ENGLAND
ITALY
AUSTRIA
GREECE

LUXEMBOURG LITHUANIA
LATVIA ESTONIA
GERMANY

POLAND

NETHERLANDS

INTERNATIONAL

CANADA
USA
MEXICO
EQUATEUR
CHILI

COSTA RICA

PORT RICO
ROYAUME-UNI

UNITED ARAB EMIRATES
JAPAN

HONG KONG
CHINA

SOUTH KOREA
AUSTRALIA
NEW ZEALAND

IMPLEMENTATION

MOLLY &% BRACKEN
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Catherine Sidonio, the Artistic Director for all our
brands and Co-Director, officially declared in 2016 that
she would no longer use animal fur. A commitment from
the beginning, in line with her personal convictions and
values.

All pieces and accessories in the collections
are made without fur, feathers, leather, or exotic skins.
Catherine's passion for vegan fashion has weaved itself
into the core company values, upheld by directors and
their teams alike.

Since the end of 2019, the company has
embarked on a major philanthropy program. Each
month, our managers give the floor to a charity of their
choosing and dedicate 10% of their online revenue to it.
Current charitable actions are dedicated to supporting
children, women in precarious situations, health care
workers, animals and environmental causes, just to
name a few.

MOLLY #BRACKEN

CORPORATE

MOLLY #BRACKEN
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A GIOBAL DISTRIBUTION

CORPORATE

Galeries Lafayette, Von Maur, El Corte Inglés, Anthropologie, Dillard's, Nordstrom,
Simons Canada, Hudson Bay, SAKS Fifth Avenue ...

Our brands are located in the

center of department stores,

via corners that highlight

brand graphics, carrying our

positioning and placing us at

the heart of a universe that
counts.

Large multi-brand  retail

chains such as Blue Box,

Point Carré, Black Store, The

Fashion Store, Kaki Crazy,
CCV Mode. ...

[~

As well as several E-Comm
market places : Zalando,
Place des tendances,
Veepee, La Redoute,
The Bay, About You ...

6,500
multi-brand physical stores
located in city centers and
key countries proudly display
and carry the our brands.

MOLLY #%#BRACKEN
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A 300" IMPIEMENTATION
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WHO'S NEXT

MAGIC

MODEFABRIEK

WHITE SHOW

MOMAD

PANORAMA

CIFF ...

PAGE 13

OUR MULTIMARQUES

INDEPENDENT
MULTI-BRAND
CHAINS

INDEPENDENT
MULTI-BRAND
STORES

PAGE 20

OUR MARKET PLACES

LA REDOUTE

EL CORTE
INGLES

SHOWROOM
PRIVE

VEEPEE ...

PAGE 23

DISTRIBUTION

MOLLY #BRACKEN
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Our brands are
present at major
ready-to-wear shows
all over the world.

03

We have showrooms
in all of the major
fashion capitals.

DEPARTMENT
STORES

Our brands are carried
in some of the largest
department stores.

But also in many chain
of stores.

BUSINESS COMBINATION

05 WEBSITE

And on our website,
a international show-
case of our brands.

MARKETPLACES

As well as in the most

popular 0 6 |

e-comm marketplaces.

DISTRIBUTION

MOLLY #BRACKEN
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FASHION
WORLD
TOKYO

lin

77

PANORAMA
BERLIN

SHOWS

MOLLY #BRACKEN
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OUR INTERNATIONAL SHOWS

Amsterdam

MODEFABRIEK

SHOWS

MOLLY #BRACKEN
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O OURSHOWROOMS

#“C’/M/g/

MOLLY #BRACKEN

Showroom Pescara - Paladino Showroom - ITALY
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NEW S]%RFS
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Opening in the second half of 2023 of two beautiful Molly
Bracken stores in ultra-premium locations, exposed to a dynamic
and fashionable flow.

MOLLY #BRACKEN
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Marketplace La Redoute
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COM WB}% [ON ON AGIOBA SCAIE

WOMEN'S PRESS
PORTRAITS AND
SUCCESS
STORIES

LARGE OUTDOOR
FORMATS

METRO

PARIS BUSES

MALLS

PAGE 27
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FACEBOOK
COMMUNITY

INSTAGRAM
COMMUNITY

TWITTER
COMMUNITY

TIK-TOK
COMMUNITY

LINKEDIN
COMMUNITY

INFLUENCER
PROGRAM

PAGE 50

PARTNERSHIPS

PARTNERSHIPS
WITH PRESS AND
SOCIAL MEDIA

GIVEAWAYS

BRAND
PARTNERSHIPS

PAGE 65

MARKETING
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PRESS OFFICES

PRESS OFFICES

PRESS OFFICE. PARIS

RIS
DRESSCODE [ T
1)1V

MOLLY #%#BRACKEN

®

| I
®
public-images.

content creation /f cross media pr/Y marketing

-I|| mr—
V//\ 'j\;

FRANCE ITALY PORTUGAL GERMANY

RELATIONS I

Press Agency Public images gmbh

Barbieri & Ridet Press Agency
Global Press Agency Portugal

&/

Dresscode Press Agency
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PRESS OFFICES

Our brands invest in unique spaces to showcase the collections, invite the press
and host VIPs.

-
oy
-
]
]
w,
-

MOLLY #BRACKEN

Fall-Winter 2018 Collection
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WOMENS piiss

Molly Bracken communicates and has global visibility on
an international scale.

Press, billboards, TV, influencers, co-branding, social

oMMEIL

: , < R
networks, partnerships, our brands are present across all media REC oﬂgﬁ-‘ﬁm
L . b SETRE

and communication outlets and remain at the forefront of : BIEN Efuuwmu.a

innovation.

2020

1 bello

TLA TATIOUN,
Ul MAL DU S LY

PR SITROUVER
SO BCLAT

dalla
vila®

LE TENDEMZE AUTUNRO-IMVERND
I CONSIGLI DY SETTE REGINE DSN}__

MEDIA

MOLLY #BRACKEN
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The press loves our brands...

Catherine, Lili, Julian, our designers and managers
share brand related insights, stories and inspirations in the
media. Their inspirations, desires and ambitions are
regularly the subject of dedicated portrait pieces.

[ lee rﬁ:m' faalion

¥ Fad T s Wl B e
Cils: s e, [oior mamirrynl. WLallrsts & Lo cousps it
enile bnm, phwvinlon kege de ploge, e @ cochat
s sl pow e momps médeermesdarns e s
diiegias doncn dirnine, Ao collecine, Spori par
M!Inhﬂl [ rﬁlqh_l.rtim-lhmumuhu
biuva i P i |,||:3|- A la rarwrlies ¢ i b i
ke vlims o el o bem g o o i Ly bggeom o o
ot By B b i b g e |

[ Ine uffaire INTERNATIONALE
Fr MM, Cotherrm o [l i st e ey e Blen
Al rosbcracn, L e harerresss mhory fgeerss 14 yes o P00
wls iyerw o grifle 1 Seloni, & Neyes pop wigeshigs
| Jowm Uipe b et b it el [) [ iomivstap
il i i b ronpe barvild potoly Bioc e, e oo
oty by preey! e
Peflirly, cumrgain ol b 7 S0 guzwi. e vvim chowyn 17 g,
i covsse, e iy sl TR B (e [re—a——
Criitrradn cobin e X117 L= ivls el ool corvgesnn pibs iy
el ki e tha e et eabpialan e e

LUlne sty o FAMILLE

Lt pravi=ander chegwitiin Al Brenchpes Tdoe et iliprbasion
b leren me rasii pd s dan eerws 70 pos s by
Eranpgia Fokckali gl dicmeemiim v goi s
rrmapls Crrhptiea af i Sidoen inp divs criotmon
lieos da ot sl iieis b o by e cana bobsbes
i e Wb o Soriied o vt Wmir i R T e
e Bl s i Ciluckon e TO0H
Dhimgiain. ih Fo £ ikl i P dbveid it o ity b it 0 i b
i ke s s w e b s

Zoom S,

Laa ptite macryoie el | G est devensue
piie enfroeie mrrionols, s wi g

peredia seon exierive fivlinle

=T | \
LI OO, 56 18

Lt T R T
kil LY AR, 1 1

O T D UL
mi

MEDIA

MOLLY #BRACKEN

Page 28



PORIR,

BLLE (et

P

I{S AND SUCCESS STORIES

NEW ROMANCE

Maodern vintage con tovehd wikl Cost = la nuova
collezione prin ili Mally Bracken.
e n oo di femminilit sl incfusie”_
Vawlord, ke stampe, L fublizk, L sogfea & giocare com abiil denim o
pezai farm-dapdend (18Ut oo guel Lars fasd v
ol sevngry amtma L moda frmta Moly Seacken
e 08 it oyt e e

e eenantion che

Iranabens ¢ mrana
ireftrice antistica el Bearad, o pay
Come descrive L munls Molly Bracken?

«Mance dal devibrrin ifir ke diine

| vimbone virvios

m gardaroha bepensn

e arthata i mie
Come portare svanti Mheritage familiare?

=lrskeren 4 i prsarien, Julim Sadeien, bes gest o Ferienda sim dall lnkeks
Ol il oogups-deblandiresions a
adella produ ke ¢ defle seratrgin, La tradinice fa
vt gl Tuatine b aperto
Ll L s oomonions eodbesione Gns

oy e aberd i

tasche, ruste, gl stampaie, patchwonl, eifer
Purstamss, pes, sl crodhet Arml 2o pe
miaer inseme alle ouere horse in pagias.

Coamnt ba doriid Mally Neacken?

=g,

kol i 8 enarggr alla v i vy e s
i parka del progeette Gabrichie?
ol urea codlesions che ol duding
“elebwa it

o sl 1T
watinadl ¢ glaasii
shcamni co pailletees. Inolire. s maggios parte de poesi €
reabintaa conmaberiilbecubgicin. | Morio Mavion

okt

LESHOT SPOTS DE...

CATHERINE
SIDONIO

LA CREATRICE DE LA MARGIUE MOLLY
BRACKEM SE RESSOURCE BANS LE SUD,
ENTRE ARTETMATURE 1 caunaes sncauer
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PORTRAITS AND SUCCESS STORIES

el o

- COSOPOLITAY °‘

Fd -

Une plongée dans un Miami néo-rétro

avec la nouvelle collection Lili Sidonio

TN
1

Un esprit fun, colore et glossy nous met dans I'ambiance du Miami des années 80. Imprimés
celorbleck, signatures flashy et pigces iconiques amusantes jalonnent la collection de prét-a-
porter et de maillots de bains qui reprennent les mémes codes

Qui est Lili Sidonio 7

MEDIA

MOLLY #BRACKEN
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PORI 17%15 AND SUCCESS ST

oy

SARA
BARIEAIAS

E DETERMINACAD

BELEZA,
Moy X
DL HEALTAY
PASSION
FEVER!

ENTREVISTA

CATHERINE SIDONIOQ

\INGEM

AO MUNDO

DA CRIATIVIDADE

“Uma viagem que me kevou a criar
o el progrio phiveround,

s palovras sdo de Catherin
Sihoniey, dirgtora artistica e
codiretora da marca Molly Bracken
expressin da esséncla de um
caminho de Bherdace crigtiva
quie percome ha maks de 20 anos
Vamos conbecor o murca?

Lome naseeu @ marca o porgoed?

Y conrespey otk badle ¢ J;-:“, ||,l||.|'|_-\l-|' K

s el 1.|r|fl-.a- feen At criathviciadc™

ORIES

n‘.

Cinme ddesereveria o marca’

(sl & o el e ila cieste Mol Bracken'?

Viameniay encenira, hojse., o s da masla?

psnals sllin ers principads desalios?

Farmies 4 & marca, e Tularn priime

-y

) que qqueer Fazer, que almla nlo benba felio?

Gowts i mrvado portugusT Porpud 7

MEDIA

MOLLY #BRACKEN
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I{l%l; AND SUCCESS STORIES

FIGARO

e e o il Mo B o E—
L w  pgdame

¥ wmadame

e st & Bt Sxisbovcsine ¢ Sicieté b Baces ot vt Cus datr Lefeieciub  Podcain

Louis Vuition donne naissance a une
collection pour bébdés
En vidéo: en plein dénlé, clie —
POFLE UN loasLel part ¢n
cnirainant nappe ¢l vaissclie
avec elic

Lapparition vivillanice de Kaie
Middlcton ¢n CoOSIUME TOUge
sophistigué
=

Scins nus et robe transparenie ©
Giscle Biindchen iond pour fa
“TCVCNEE dresss

Derriére cette silhouette bohéme inimirable, I"allure rétro chic Molly
Nobes nylon, wns fluc. Ces
wendances modde qui prennent
vie dans le monvement

Bracken cache une histoire de famille. Car Molly, cette jeune femme
irlandaise, des années 20, n'est autre que la grand-mére de Julian Sidonio, le
co-fondateur. Pour Catherine Sidonio, directrice artistique er co-fondartrice
de la marque, elle est une source d'inspiration inépuisable, au-dela des

frantigres et du temps. Mally Bracken est donc un hommage, a cette femme

irlandaise et aux femmes en général.

MEDIA

MOLLY #BRACKEN
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PORI I%TS AND SUCCESS STORIES

C

AVVENTURE
D’ESTATE

La collezione Molly Bracken & ispirata alla vita in spiaggia

e sceglie uno stile in materiali sostenibili
di ANTONELLA BIGOTTO

QLI CATHERINE
SIDONID, DIRETTRICE
CREATIVA DI MOLLY
BRACKEN, NELLA
PRGNS, ALGUNI LOOK
DALLA COLLEZHONE
PRIMAVERA-ESTATE
2023

3¢ aria di novitd in casa Molly Bra-
cken: la collezione & sempre pit

ricca © articolata, con un occhio di ri-
guardo per il guardaroba delle vacanze,
e la linea Gadrielle ha un nuovo impulso.
Catherine Sidonio, direttrice creativa,
racconta a Grazia, la stagione che inizia.
Come si evolve Molly Bracken?
«Mi piace proporre collezioni sempre
pitt ricche di capi, stampe e stili adatti a
diversi tipi di donna. Per l'estate mi sono
concentrata sulla vita da spiaggia, elegan-
te ¢ alla moda, con un guardarcba da mare
declinato a partire dalle stampe del prée-
a-porter, Tutto & raffinato e coordinabile,
La linca Gabrielle in particolare parla a
una donna che per le destinazioni pit
esclusive sceglie capi fluidi, seintillant
e glamorous».
Quali nugve aree sta esplorande?
«Sono sempre in una fase di ricerca, Cul-
tura, arte, artigianaliti mi ispirano molto.
E poi i viaggi: I'ndia ¢ il Sudamerica, che
ho visitato, sono diventate suggestioni

GRAZIA INTERVISTA

da sperimentare. Con il mio gruppo di
lavoro i piace studiare materiali innova-
tivi, stampe sempre pill ricercate, nuovi
ACCESEOTT.
Quali savanno i pexzi indispensabili per
questa primavera?
«C'% un grande ritorna delle tele cham-
bray e del denim, che ho declinato in
maxiabiti con tanti volant, oppure nei
jeans effetto patchwork, a righe o fan-
tasia. E poi le suggestioni Anni 70: il
erochet per le maglie, gli abiti leggerissimi
a maxifiori, Tutto esprime femminilitd e
voglia di estates.
Sta lavorands su nuavi progetti?
51, vorrei ampliare la collezione da ba-
gno, che si sta rivelando un grande suc-
cesso. Abbiamo grandi piani per il futuro
di questa capsule collection. Anche lo
stile Gadrielle apre a prospettive interes=
santi; & uno stimolo ad alzare 'asticella
dell'offerta ¢ mi consente di aprire un
nuovo capitolo creativos. m

& RIFRCDUZIGHE RISERVATA

andare
tuo figlio

UMERO DOPPIO

CIAESCARPE

TUTTI JNUBVI MODELL DA AVERE SUBITO
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“E um estilo essencialmente feminino, definido por padroes e cores exclusivas.

Este espirito boémio dos anos 70 marca as nossas colegdes e & isso que os

nossos clientes adoram, conta Julian Sidonio, codiretor da prestigiada marca

francesa Molly Bracken, que J4 se tornou um verdadeiro sucesso no universo
da moda internacional.

A historia de Molly Bracken vai além das fronteiras e do tempo. A marca é francesa,
mas a sua criaéo foi inspirada nas fotografias de uma jovem mulher tirada na Irlanda,
nos longinquos anos 20. Molly, a mulher irlandesa da fotografia, elegante, feminina e
forte, é nada mais nada menos do que a avé de Julian Sidonio.

De quem foi a ideia de ter a Lili a desenhar e a dirigir essa
linha?

Foi uma ideia conjunta e partilhada. Temos um espirito empreendedor e adoramos
moda. Est nos nossos genes. A minha filha Lili Sidonio tinha uma visao de moda
muito pessoal... os modelos que queria, os estilos que queria encarnar como jovern e
hoje como mulher jovem. Codigos urbanos e artisticos com referéncias aos anos 80 e
90.Tal como a mae, a Lili ama arte e dela extrai muitas referéncias, mas mais
contemporaneas: pop art, abstrata ou arte cinética. Estudou na Central Saint Martins
School e esta agora no King's College, ambas em Londres, para alargar os seus
conhecimentos e a sua viso do mundo. E definitivamente uma designer e uma
mulher que decide o seu proprio destino.

Molly Bracken a

Como nasceu a Molly Bracken?

Para os criadores da marca, Julian e a sua mulher Catherine - que também a
papel de diretora artistica -, 0 objetivo e visao das diferentes colegdes é transi
heranga, historia distinta e detentora de uma nostalgia quase mistica.

“Com a Molly Bracken, queria criar uma marca que estivesse em sintonia con
tempos, oferecendo a todas as mulheres um estilo distinto a um prego contrc
por isso que as nossas marcas incluem muitos modelos, com uma vasta gam
cores e tamanhos. As colegbes destinam-se a todos os estilos femininos. Esta
do nosso modelo de negdcio, reflete o codiretor, em entrevista exclusiva a Cc

sobre as mensagens e valores que pretende transmitir s mulheres através d o

Bracken, como homem por detrés de uma marca feminina mas também cor

era pos-itoriana. Depois da guers, a5 mulheres, enquanto mulh

Urna figur simboliza a sa

Apandemia teve impacto no negécio? O coméreio retalhista
ainda esti "vivo e bem"?

um itafge ciipios ses. s o, sornos o s Pt
o

nidades nternacionas de modo  chegarmos

Atualmente, no mundo da moda, est a ser dada muita

t nop producio. Como
‘marc dvel, que deuaMolly
Bracken no sentido de criar uma forma mais sustentavel para
as novas coledes?

MODA, NOSTALGIA E
IRREVERENCIA: JULIAN
SIDONIO E O HOMEM POR
TRAS DA MARCA FEMININA DO
MOMENTO

0 nome desta marca francesa é dedicado a avé de Julian, uma mulher elegante, feminina e forte.

03 DE ABRIL DE 2023
Méxima
undada em 2008 e atualmente com mais de sete mil pontos de venda em todo o

mundo, a Molly Bracken é, segundo Julian, dedicada as mulheres de hoje, com pecas
intempestivas revisitadas.
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Por:um.mundo melhor

AMOR PELO
PLANETA -

PARA MUIHERES
ELEGANTES E RESILIENTES

I ndior ha elegandia nem resilicne ia
sem conforte. A Mollv Bracken,
maica francesa de toupa
feminina. ariada ¢m 2008, sabe
Tsso mito hem e consegte couilibaa
Pslas s componentes de lorma
modernag, glamorosa e com
i toguie hocmio,

inspiragho surge dnde menos se e
per. Untherine Scdono, directora

remip Modly 1
aixa e fntogrilias

fe Cathe
: estava lancada o semente do que
azer @ Mollv Bracken.

Falimos com Uathenine sobee esse momento,

b e ok,

subire 0 S PercUTsO. T

sedesda no sul da Franga — trouxe-me uma atragio pel

cooe, a ferninilidhade ¢ pardroes exchisives qoe se expressar

em vestidos € pegas associadas.

Como & que 0 marca se posiciono em femos.

de sustentobilidade?

Encuanto players neste sector, exchiimaos desde o infei
[ R
«ou] Sou mmito semsived A ot quesy

s ele o

m animal dis nossas colegie:
L5 TOEpKskas g

. usancho tecide
e peciladios.

Em 2019, a Mally Bracken lancou
um programa de solidariedada.

Em que consiste?

Como extensio dos nossos compr

i

TR 08 fpoics prestadd

2 esrUE
e dificubdide, nomedamente, durane

sobre sustentabilidade ¢ sobre a filosalia ¢ Cotarine Sidanio pandemia. Froduzimos umas grande quant,
rntidide da mare direlora arfianea e de mikecaran pars toxis. Os
idengidade da manca. § o sa Nl fade de mizsc para |K'!. ' swm‘\
Bracken compromisos de responsabitidade socinl b
Conte-nos um pouco do seu parcurso pesscal. va s &t apoiar, regubirm cilsas
Fue 1 roaricke | Julian Sidornio] o . cindas by mull £ 20 AL, E algo que

sector da bl muigos ance. [L..] Comy
rinwsta no Roval Theatre de Londres, Depots tralal
merctumdising da Armani. Av lingar a Molly Bracken

pasche voltar ao men primero amor: o desgen de moda,

Guual & a filosofia da Molly Bracken?

Sempre quis eriar roupss para odas s mulheres, de ma

frmmia sineera o snchusiva, que combinassem beleza e con-

fisetn: |- ] Diass zines o passet e Lomidves, gaanbed wmn
erio gosto pelo pou

omvenchonal, pela seherposch
- pecbors padrfes de insprsgiio floral.
i poesada ao sol  a nossa ey estd

o fque estendda as minhy

i tocks o se
COMYICEOes il O cmpress,

Do seu ponko de viske, quois sdo o principais desohics
do mercodo da modat

Dina que ¢ importante cul adiferenga num mund
ek ver mais padronizado, manterios a nossa linh
Estica, mantemos & posa abma e as clientes senilem iss
As minhas colecgies retrutam 2 ook
wida, descjos, destines, sonbos. - E esta viso que
quern partilbar, com wda w sinceridade.

IR A COLLCAD S0 WAWLMOULYBRACON.COM A

i

DM L

A colecho Prmavera-erdo 2023
damarca francesa Molly Bracken

L UG iU armbienlo sevagonm
2AULENLN Que COMBNa NUm estia
cowgir onde a feminidade se destaca,
«Dersgna thaidos o apostas om denm,
o

estaselech

P

avenlureino o sensual »
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MODA

PARN DANC \R
COM O SOL

byt s sl chee €Carmanguie, mami palcta
e o desehe pastéis o s fambevnd
a v cobogio Molly Bracker assurme e mvood

MARGARIDA
MCEIRD

Bw omwrstaned = iem convile
s T Corpunbos (dos

flamencon em v
st ddang:ar paido «
o padrines subibls, o e levisa ds silboctas
WU sl com o sol o pErosperam e
s as propostas die Catherine Sibonlo

'!’f AVER

MODA

JOYFU L
PREVIEW

Tonalickades de rosa e vermelho.
em padrbes lisos ou llorais, destacan-se
em pegas lrescas, leves e superatuais
As propostas para a primavers 2023
criadas por Catherine Sidonio,
diretora artistica ¢ codiretora da
Modly Bracken, s@o iresistiveis e fazem-nos
suspirar pela estagio quente!

1 MU S MECA PRES
MAOLLY BRACHIN

MOLLY #BRACKEN

VAT

COSMORILTA

£ gy TAd Pl
DEPRESSAC
COMO LLTRAP, -

FILHOS
+ 0 QUE BEVER AS ERIAWCAS COMER
- DISERA
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COMPRAS

La‘wishhst de...

Hija de los fundadores de la firma de moda francesa Molly Bracken,
Lili Sidonio disefia para sumarca homonima. Y en ella refleja un estilo
apasionado por el arte, los clasicos fashiony la estética Bristishy el color.

2

4 LILI SIDONIO
Fundadora y drectora reativa
/ delafirma dYE moda Lili Sidonio.

1 Corrector Touche Eclat High Cover,
de Yves Saint Laurent, 23 €: ysl.com).
2VestidoEnalgodn 100 %y con
detalle de argollas plateadas, de

Lili Sidonio, 62 €; lisidonio.com).

3 Perfume Bon Bon de Viktor & Roff,
100€; viktor-rolf com).

4 Gafas de sol Concristales rosas.

de Gucei, 360 € (gucci.com)

5 Camiseta Enalgodon 100%. con
letras de tu, de Lili Sidonio, 40 €;
(llsidonio.com)

6 Pendientes De boton, con diamantes,
de Tiffany & Co, 1.350 €; tiffany.es).

7 Cazadora Enalgodén 100% y bajo
deshilachado, de LiliSidonio, 90 €;
(lsidonio.com)

8 Stilettos Modelo Kote, en charol

de ChristianLoboutin, 575 €.
(christianlouboutin.com).

9 Mercadillo“Me encantair al
mercadillo de Brick Lane en Londres
para comprar piezasy chollos vintage,
y desayunar bagels con mis amigos.”

10 Exposicién Treasures from the
Weck of the Unbelievable, de Damian
Hirst. Unfalso documental sobre un
tesoronaufragadolleno de obras de arte:
que,enrealidad, eran delpropio Hirst
Elartista escenifico el descubrimiento
conbuzos e nvestigadores fasos.”

PAREJA
INESPERADA
&Vestidoo
pantalén?No
dudes: optapor
losdosjuntosen §

‘GIORGIO ARMANI
ISABEL MARANT

Agradéceseloala
microtendencia
maslopyefectista
deesta nueva
temporada.

TEXTO Y REALIZACION: LIDIA A. COSTA

FOT0S IMAXTREE bR
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ﬂuuiﬂ%muen
o

R ahoen

money

«Atrévete, no
tengas miedo»

Seguir su instinto le llevé al
éxito « CATHERINE SIDONIO
es la fundadora de la firma
de moda Molly Brocken.

fa Branesse Catherine Sidania
A SN -—
o scsprendida rdbajande
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ONDA
VINTAGE

O espirito neo-retro de Palm Springs
inspirou a colegao Primavera-Verao
de LILI SIDONIO para um resultado
glossy & pop ao estilo das

baby dolls dos anos 60.

“As variagdes entre o rosa e o verde
sdo o foco desta colecdo num
guarda-roupa ludico que sdo Unicos
paraaminhamarca”.

LILI SIDONIO
Designer e musa da sua prépriamarca

Vestido
rodado
turquesa
L 69.95¢

WTUADOS | DECORAGAD | WELLNESS

Busdo de
ganga
119.95¢

Macacao
verde
99.95¢

Saiade

PUBLIRREPORTAGEM

Top coral comatiho
34.95¢

Avendanas redes de lojas multimarca e www.lilisidonio.com

OB st o D0 e
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===

i, e

g prine
[ e e

MEDIA

MOLLY #%#BRACKEN

Page 39



Codiri et directrics poar | des Molly Bracken, la créatrice
Sleonio 52 Vision du prét-a-porer féminin au sein des
de la compagnie Molly parmi laquelle comp g W los marg

PORTRAITS AND SUCCESS STORIES = ===

el o

MEDIA

FIGARO

f ¥ @ P = r 407 e misbonne

Qui est Catherine Sidonio 7

. . Bien que Mrangaise, Catherine Sidonko démarre sa cammiare au Lhidtro royal de Drory Lane i Londros en quatité
marle c a | re Q dhabifleuse of de costumiére, parcours quielbe poursuil egatement a la (ebévision, Uest encuite chea Armani
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Farts de teur réseau et deleor expertise mode. ity lancent en 2008 leur propre maison de mode:
MOLLY BRACKES. Cest eo decosivrani des clichies amciens de b gramd-mene ilassdaise de son eposis datoat e
Tipogue pest viclorionne que Tinspiration nail, sulsur de collo fin do sidde qui umorce los contours du

Ume entreprise qui @ évolué en élant fidéle & sex valenrs 10 3 Fisrmie sur det aves hion distinets : pour
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revant e 1 e marge pour petites Alles, MIN) MOULY - une déctinaisen rock bobéme, qui habillo

UNE VISION DE LA MODE ET DU STYLE it s s A

En20t6, Catlrrine S i ajar e o prpre angue L1 SENINIO

PAR CATHERINE SIDONIO e e

la peviode pevenle o champn bis medes de vie ol les eonvies, centies s ume vie plis tdieure. Cathesse
Sirdondn banee o 2021, LA MAISIN par Moy lirnekern, ure caprstsin nongrarar sn e vintage chic Preserver,
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magasims. Galeries Lalsyette VI Corte Bugles, Hudson Ry paur ne citer quieus,

Citoyonine du monde, Cathorin a plusiouns vios_ St oo roste stachée & sa bello rogion du sud do la Frince, b
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DOSSIER DU 120062023 - En partenanat avec Madas France

MOLLY #%#BRACKEN

La colloction printemps ¢1é 2023 Molly Bracken

Ursi dans une nalure savage, sulbentope @ solare que se disoule ool opus printomps-ole 2023 Entne
ehevaus of nuanade, un esprit cowgind 8'smpare de cette collection. od une Feminite b b fois Battante. décideuse
ol alfirmnée colose une sensualilé Bhee, menturiere of assumie. Un vestiaire aux codes Farmer invstit bis
pléces phares de cotto eollection avee un grand rotour su denim. joué en set pantalon fare. on grando robe
eeinturée multl volants 3 lelfet chambray ou sncore en short fean printé Un soledl de Camargue fit kvadier
wmee pual thu parsied v rouge, prenant des alleres Mansencos sor des man -robes
i Faflure ovodiante of extra amples. Lefle ane invitation & denser Tége,

lies Impr lhur

ot conumimbe aves une terre arkde dans une limisee amniprésente 11- faral, le urhrmm- linspiration csprit
Eberty, les maxd Mewrs ouprinsées jouent de cetie mature piguante, exofique e ooranie dans dies tenoes a la
Fois campagne, aux accents parfois néo-western. Les veris et bes kakis appeflent un vostiaire végétal habite par
wine carnpugine vibrasie. (de & la nalure, refor o ba Eere, des sithoueiies biges of osres dlameent Taabe
estivalie.

Dos collections a retrouser partout m France et dans le monde au sein do reseau de bouliques moltimanyees
s s maasins of e site 11 1) RENCTIM
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Our brands adorn the
walls of the Parisian Metro,
elegantly promoting upcoming
fashion shows and industry
corners.

MOLLY #BRACKEN

AsmIN |

Spring - Summer 2023 Collection
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Paris Metro display for the Lili Sidonio collection

Spring - Summer 2023 Collection

MOLLY #BRACKEN
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Haussmann Display - PARIS

MOLLY #BRACKEN

Haussmann Display - PARIS
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conquering corners and leading in sales.

1

Our brands can be found in the largest malls around the world
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WEB

NOUVELLE
COLLECTION

Molly Bracken sublime votre féminite

—— oo,

MOLLY #BRACKEN

Lil Sidonio revellle
vatre style

o

NOUVELLE
COLLECTION

Molly Bracken Girl, le vestiaire
tendance des jeunes filles
d'aujourd’nui

e
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NOUVELLE
COLLECTION

NOUVELLE
COLLECTION

LILI'S WORLD

#LILISIDONIO

WEB

MOLLY #BRACKEN
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04 Molly Bracken brands are now available on a professional replenishment
platform, allowing seasonally active customers to manage their replenishment in
a proactive and organized way.
This new logistical resource provides the opportunity to view the entire
collection, discover new styles, complete initial orders, better manage market
demands and optimize performance.

MOLLY#BRACKEN

MOLLY #BRACKEN

MOLLY#BRACKEN MON COMPTE

MOLLY#&BRACKEN

CHERERTEE LA LANGUT ~
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MOLLY # BRACKEN
Our weekly newsletters are dedicated to our customers, showcasing the best of our collections,

CHEMESIERS ROAES

upcoming promotions, product launches and giveaways, keeping our subscribers up-to-date on all
things Molly Bracken.

GILETE

WEB
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INSTAGRAM
COMMUNITY

moaliybracken_official & Tidel~ O

26iEpubtaters ko 20l

- e

@mollybracken_official

135k followers
Molly Bracken

#Fashionbrand
designed in France

www.mollybracken.com

SOCIAL MEDIA
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INSTAGRAM
COMMUNITY

GABRIELLE

gabrielle_collection

2051 abonnés

MOLLY #%#BRACKEN

www.gabrielle-official.com
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lilisidonio_official

24 .3k followers
Lili Sidonio

Urban & Rock collection
by @lili_sidonio

www.lilisidonio.com

SOCIAL MEDIA
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mollybrackengirl

4,342 followers

www.mollybracken.com

SOCIAL MEDIA
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F'ACEBOOK
COMMUNITY

Molly Bracken Official

109,494 followers

Note: 4 stars

www.mollybracken.com

sy Wiy Bracken Offhlal
4

SOCIAL MEDIA
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GABRIELLE

Gabrielle

www.gabrielle-official.com
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Lili Sidonio
1,2 K abonnés

www.lilisidonio.com

SOCIAL MEDIA
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@mollybracken_official
@ GROUPE CHRONO IMPORT

54 415 1200

Suivis Followers Jaime

Fashion Brand designed in France |
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Lili Sidonio by Molly Bracken
Urban & Rock brand designed by @Iili_sidonio
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A propos
Marque Frangaise de prét-a-porter feminin
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INFIULNCE {\1 RKETING
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Influencer Marketing has been fundamental in making our brands known on an in-
ternational scale. We regularly collaborate with micro and macro-influencers from all over the
world, including FRANCE, SPAIN, ITALY, PORTUGAL, GERMANY, BELGIUM, UK, USA, CANADA,
GREECE...
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@juliamarchpi
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SOCIAL MEDIA

miniveora m Conacter o ===

1398 publications 50,5 k followers 4905 suiile)s
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INFLUENCERS LILI SIDONIO
INFLUENCERS LILI SIDONIO

e 1 s NN ._,
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PARTNERSHIPS BIB A
PRESS

MOLLY &%
BRACKEN

5 BONS D'ACHAT VALABLES
SUR MOLLYBRACKEN.COM
D'UNE VALEUR UNITAIRE
Published in the most prestigious women's magazines, our brands use DE100 €

fun contests to create interaction with the reader and maximize visibility.

DU LUNDI 19 AVRIL
AU MARDI 4 MAI 2021

LILI SIDONIO

- dan e b e e
148y b pod ) e vy s P
T

semm ol urhain Elle exprime sa collection couleur sorbels framboise, abricol at anis ou encore tie and

f Un été conguérant, ou Lill Sidonio ose les total looks 80" avec des prints all over aux accents arty
L J dye lavande revisités.
P

Contests

- A R

MOLLY &%
BRACKEN

TENTEZ DE GAGNER VOTRE
BON D'ACHAT MOLLY BRACKEN
D'UNE VALEUR DE100 €

MOLL i R
BRACKEN

. X b
marie clau'e

CONCOURS - GRAZIA

A GAGNER

5 BONS D’ACHAT MOLLY BRACKEN

Contests

Contests

PARTNERSHIPS

MOLLY #BRACKEN
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Each month, Molly Bracken and another brand join
forces for a mega Instagram giveaway to increase B/IROAIEZLKYE#&
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Trend of the season

This Fall-Winter 2023 collection sparks adventure and mystery in the heart of an earthy
colorful and perfectly wild nature. The heroines of this collection seek their inner goddess to discover
the hidden multiple facets of their personality. This duo, as an asserted sorority, set out to explore their
desire for style which are expressed in a wardrobe rich in possibilities.

This natural theater with intense ochres invites you to travel to wide open spaces, the highlands with
Peruvian accents and offers folk outfits where Siena lands intertwine with winter whites in off white,
beige and ivory tones. Beautiful cashmere patterns are available on velvet pant suits, blouses and
ruffled chiffon skirts. Deep terracottas play with chambray pieces and tie-dye knits with a vintage effect
are adorned with knitted lace... Shirt jackets with Peruvian patterns rub shoulders with beautiful faded
blue jean sweaters...

Purple prints are represented on shirt dresses, blouses and wrap skirts layered with alpaca or boiled
wool inspired items.

Knits are mixed with authentic denim worked with solid topstitching, sometimes with multiple pockets,
available in long skirts and thick coats... Maxi-dresses invite to bewitched dances with shamanic
accents.

Sequins, lame, glitters adorned on dresses and suits in deep midnight blue reveal a modernized
silhouette. Indian pink Ikat prints take over major pieces in the collection. Fuchsia embraces thick
corduroy on jacket-pant sets and color block coats...

In a range of ochre and raspberry colors, beautiful ultra-bohemian patchworks come together paired
with faux sheepskin and suedette parkas, bathrobe jackets in ethnic wool cloth, or even quilted jackets,
contrasted by oversized knits with large cables.

A retro pink mix, with both ethnic and bohemian accents, plays with dresses with balloon sleeves and
flowy maxi dresses contrasted by garnet colored pieces.

A key color this season that we find on beautiful velvets wearable day and night, like a desire to cross
the mirror like a sublimated metamorphosis...

MOLLY BRACKEN
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LA MAISON

LA MAISON
par y

MOLLY# BRACKEN

B D POSITIONING

WC’/M/g/

La Maison by Molly Bracken was inspired by society new way of life,

MOLLY #%#BRACKEN

specifically the reignited joy of staying at home. The collection elevates
loungewear, offering pieces that are just as beautiful and stylish as work-wear,
yet thoughtfully designed for multiple at-home needs.

The collection features exquisitely tailored pajamas and sundresses
composed of satins with exclusive prints, soft and cozy feminine sweaters,
and jogging suits in comfortable and elegant knits that can easily be taken

from day to night.
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LE BAIN

Le Bain
par
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LE SPORT

Le Sport
par
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Feens

MOLLY #BRACKEN

Page 81



NIMNOVIE#ATION

Page 82

4
4

IMAG

Y

A

\G

CAMP.




LIILI SIDONIO

\\*I Iy

~ -

' O

POSITIONING

%Om/g/

MOLLY #BRACKEN

Page 83




Lili Sidonio, muse and designer of her own brand, continues her creative and
introspective work by delivering a Fall-Winter 2023 collection which offers a staging
concept.

In a series of playful paintings, Lili Sidonio hijacks feminine stereotypes with humor and
subtlety.

Proud femme fatale, revisited active woman, ethereal disco queen, grunge pop star,
bewitching siren, K-pop schoolgirl or even offbeat desperate housewife...

Lili Sidonio has fun with this imaginary style, proposing her own codes here, where her
fashion offers several readings of the same personality.

Neo-90s style low-waisted trousers are combined with vintage-inspired oversized
sweaters and multicolored knits. Mesh mixes with checks and vegan leather sets.

Emerald green and purple bougainvillea, the star colors this winter, contrast with dark
and black.

Panther effects invest in multiple materials : chiffon, denim, lurex knit, on key pieces such
as textured leggings.

A kawaii college-inspired Japanese theme can be found on chiffon prints, checkered
outfits, mixed with sleeveless sweaters or turtlenecks.

Acid yellow tones up the preppy style, like on checkered patterns that revisit the classics
in new volumes.

A very grunge festival spirit invites itself on unstructured tops, vegan leather bras,
micro-shorts, cut-out dresses, lurex sweaters and glitter denims.

Rock accents are played out in a black, red and white color scheme. The openwork tops
coordinate with the striped slims, signature of the season. Zips are a must on pants and
dresses.

The new bomber jackets twist the silhouette with oversized volumes.

Plains are reinvented in very grunge cuts, in fishnet bodysuits, shirts are cropped without
hesitation, transparency is dared in white or sequined tops.

Leggings are adorned with mini-rhinestones. Padded jackets, with or without sleeves,
deliver shiny, quilted reflections, while tight dresses and lurex stripes bring structured
shine, for a fun and festive winter.

Velvet sublimates evening dresses and precious leggings, like an endless invitation to the
night, like all the women we play in our lives.

LIILI SIDONIO
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